
PPC vs. SEO: Why Your NJ Business Needs Both to Win 

A common question we hear from business owners in New Jersey is: "Should I invest 

in SEO or Google Ads?" It is the classic debate of "organic vs. paid." The honest 

answer? You shouldn't choose. You need both. 

At Randle Media, a full-service digital marketing and adwords agency nj, we believe 

that Pay-Per-Click (PPC) and Search Engine Optimization (SEO) are not rivals; they 

are teammates. When used together, they create a "Search Engine Domination" 

strategy that maximizes your visibility and credibility. 

1. Immediate Results vs. Long-Term Equity Think of SEO as buying a house, and 

PPC as renting an apartment. 

 PPC (Google Ads): It is immediate. As soon as we launch your campaign, your 

ads can appear at the top of Page 1. This is perfect for a new business, a new 

product launch, or a seasonal promotion. You turn the faucet on, and the leads 

flow. 

 SEO: It takes time—often months—to climb the rankings. But once you are there, 

the traffic is "free." 

 The Synergy: We use PPC to get you leads now while we build your SEO 

foundation for later. You don't have to starve while waiting for your SEO to kick 

in. 

2. Dominate the Real Estate Imagine a customer searches for "landscaper in 

Ledgewood NJ." 

 If you have a Google Ad at the top... 

 AND a Google Map pack listing in the middle... 

 AND an organic website link at the bottom... ...you have effectively monopolized 

the search page. This "share of voice" signals authority to the consumer. If they 

see you three times on one page, they subconsciously assume you are the market 

leader. 

3. Data Sharing This is the secret weapon of integrated agencies like Randle Media. 

We use the data from your Google Ads to inform your SEO strategy. 

 Keyword Testing: Not sure if a keyword converts? We can test it with PPC first. 

If we spend $100 on a keyword and it generates zero sales, we know not to waste 

six months trying to rank for it organically. 

 Copy Optimization: We look at which ad headlines get the highest Click-

Through Rate (CTR) and use those same headlines for your website's meta titles 

and descriptions to boost your organic traffic. 

4. Remarketing: The Safety Net SEO gets people to your site, but it doesn't guarantee 

they will buy on the first visit. In fact, 96% of visitors leave without converting. 

https://www.randlemedia.com/google-adwords


 The Strategy: This is where PPC comes back in. We use Google Ads 

"Remarketing" to show ads to those specific visitors after they leave your site. 

Maybe they visit a news site or YouTube later that day—and there is your brand, 

reminding them to come back and finish their purchase. SEO attracts them; PPC 

brings them back to close the deal. 

5. Protecting Your Brand Even if you rank #1 organically for your own business 

name, competitors can bid on your name in Google Ads. This means a competitor's ad 

could appear above your website when someone searches for you. 

 The Strategy: We run "Branded Search" campaigns in AdWords to ensure that 

you always own the top spot for your own name, protecting your traffic from 

being poached by aggressive competitors. 

The Holistic Approach Stop thinking in silos. Your digital marketing works best 

when it is an ecosystem. At Randle Media, we integrate your SEO, Web Design, and 

PPC efforts into one cohesive strategy. We don't just want you to rank; we want you to 

grow. 

 


